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DONATED THIS YEAR TO HELP END MODERN-DAY SLAVERY.

Thanks to the businesses within these pages, our Area Directors, and readers like you, we’re able to break the chains of this horrible reality.

Did you know there are more victims held 
against their will today than ever before? That’s 
why The N2 Company – the company behind this 
publication and 850+ others like it – is financially 
committed to end human trafficking. 

FOR EVERY AD WE SELL, 
N2 DONATES ENOUGH
MONEY TO FREE 2 SLAVES 
FROM CAPTIVITY.

Visit n2gives.com to learn more
about our giving program.

A GIVING PROGRAM BY
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Kelly Kilmer
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William Kilmer
Co-Owner/Billing Specialist

Laley Freeman 
Content Coordinator/Writer

M E E T  T H E

T U L S A
R E A L  P R O D U C E R S  T E A M

If you are interested in contributing or nominating Realtors for certain stories, 
please email us at kelly.kilmer@realproducersmag.com

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain 
solely those of the author(s). The paid advertisements contained within the Tulsa Real Producers magazine are not endorsed or recommended by The N2 Company or the publish-
er. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.
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Oklahoma Secured Title

Brent Cariker

(918) 933-4136

Titan Title & Closing

Jason Hadrava

(918) 299-2300

TITLE COMPANY

Allegiance Title

(918) 392-7100

Apex Title

(918) 794-5712

FirsTitle

Daryn Fox

(918) 352-1301

SIGNS & GRAPHICS

Jack Pratt Signs

Monte Pratt

(405) 205-0460

www.jackpratt.com

TERMITE INSPECTION & 

PEST CONTROL

Superior Termite and Pest 

Control, Inc

Randy Wisdom

(918) 251-7378

SELF DEFENSE

& SAFETY

Practical 

Preparedness LLC

(405) 416-4405

www.practicalpre-

paredness.us

MURPHY BEDS/

CUSTOM CLOSETS

Murphy Bed Studios

Aleks Diky

(918) 836-5833

PHOTOGRAPHER

Nested Tours

Caleb Collins

(405) 887-4108

PHOTOGRAPHY

JJHomes Photography

Jessica Jackson

(918) 312-5937

Peak RES

Jeffrey Sharp

(918) 766-6891

PHOTOGRAPHY / 

MULTIMEDIA

VAST Media

Jenna Giesow

(918) 212-4786

ROOFING & 

CONSTRUCTION

American Capital Roofing 

and Construction

Ty Patterson

(918) 902-2277

Precise Roofing a

nd Contracting

Cade Lewis

(918) 366-7663

ROOFING RESIDENTIAL / 

COMMERCIAL

Kennedy Roofing Solutions

kennedyroofing

solutions.com

MEDICAL AESTHETICS

Kimiko Medical 

Aesthetics

Chuck Zoellner

(918) 394-2796

MORTGAGE

American Bank 

Of Oklahoma

Branon Hayes

(918) 633-9916

Caliber Home Loans

Kim Altier

(918) 605-8060

Cornerstone 

Home Lending

Andrew Techanchuk

(918) 998-6878

Cornerstone 

Home Lending

(918) 671-2724

www.houseloan.com/

ambermilligan/

First United

Danny Flannery

(918) 636-1243

Flat Branch Mortgage

Jeremiah Lindsey

(918) 289-3368

Guaranteed Rate

Coleman Miller

(918) 808-3454

OneTrust Home Loans

Don Conwell

(918) 601-9007

Union Home Mortgage

Scott Robinson

(505) 577-8555

HEALTH INSURANCE

Wayne Heins-US Health 

Advisors

Wayne Heins

(405) 423-5263

HEATING & 

COOLING SERVICE

Burks Construction LLC

(918) 853-4415

HOME INSPECTION

Daily Bread Inspections

Joey Almazan

(918) 212-4624

Inquest Inspections

Todd Willis

(918) 998-4240

Spartan Home Inspection

Joseph Alcott

(918) 888-6867

www.spartaninspector.com

HOME WARRANTY

Old Republic Home 

Protection

Debbie Fiddler

(405) 650-7341

INSURANCE

AAA

Chera Kimiko

(918) 622-7560

Farmers Insurance

Kelly Fiddner

(918) 619-9300

State Farm

Brent Hagar

(918) 299-8855

ASSOCIATION 

OF REALTORS

Oklahoma Association of 

REALTORS®

(405) 848-9944

CLEANING SERVICE

Bright Impact 

Cleaning Services

Jamie Garcia

(918) 954-0777

Classic Cleaning LLC

(918) 498-6677

www.classiccleaningok.com

CREDIT UNION

WeStreet Credit Union

(918) 921-2507

westreet.org

DRYER VENT CLEANING

Firehouse Dryer 

Vent Cleaning

(918) 516-5516

www.firehousedryervent-

cleaning.com

FINANCIAL ADVISOR

Securian Advisors

Stephen Haney

(918) 510-5171

FOUNDATION REPAIR

Triton Foundation Repair

(918) 520-7030

HEALTH &

FITNESS COACH/

PERSONAL TRAINER

Exercise Coach

Chris Cannizzaro

(918) 809-8636

This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. 

These local businesses are proud to partner with you and make this magazine possible. Please 

support these businesses and thank them for supporting the REALTOR® community!
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 Professional Real Estate Photography
       (Interior, Exterior, and Aerial Photos)
 Professional Cinematic Video Tour
 Professional Headshots
 MLS Room Measurements
 Twilight Photos
 Virtual Staging
 Floor Plans
 Team Photos
 Reels

Contact us today to receive your first session 50% off!

T U L S A’ S
P R E M I E R  T I T L E  C O M PA N Y

T U L S A  O F F I C E
4521 E 91st St Suite #101,

Tulsa, OK 74137

(918) 392-7100

O W A S S O  O F F I C E
201 S Main Street
Owasso OK 74055

918-376-4411

w e l c o m e  t o  2 0 2 3

By Kelly Kilmer

publisher’s noteHAPPY
N E W  Y E A R !
HAPPY NEW YEAR!

I can’t believe we are already here in 2023. You all sure 
know how to do this right. I’m still so humbled and thrilled 
at how you all gathered and celebrated each other at the fall 
ball event in November. What an amazing night. You will find 
some beautiful photos in this issue capturing the celebration 
that I think you will really enjoy, and I am so thrilled to bring 
you even more fun and inspiring events in 2023. More pho-
tos are posted in the “ALBUM” section of our Facebook page 
if you want to review all the photos from this amazing event.

Now here it is January, and I’m sure you have all your goals 
and business plans set up perfectly and are already out there 
killing it! Hitting the gym and hitting all those nutritional 
goals, right!? Listing appointments and business appoint-
ments every day. No?

GOALS ARE JUST DREAMS WITH DEADLINES.

It’s the time of year when we start with fresh goals and 
fresh intentions. I love that feeling of a clean slate and a 
new start. I like budgets set and agendas laid out. A clean 
desk. A plan for greatness, yet, I’m about to share a deep 
dark secret with you. Just between you and me, on occa-
sion, I don’t meet my goals. I know, I know, the horror. Yet 
I’m still OK and seeing success. 

You may or may not know that I’ve spent a lot of time in edu-
cation both with children and adults. I love studying human 
psychology and behavior, and one thing I see time and time 
again is humans setting big goals, not meeting said big goals, 
and then being disappointed in themselves. I’ve seen an 

agent hit 93 homes sold in a year and be crushed because the 
goal was 100. Yet, when you actually look at the progress, it’s 
amazing! So many agents would be absolutely thrilled with 
93 homes in a year. 

I encourage everyone to set goals because it’s hard to find 
your way in unfamiliar territory if you don’t have your GPS 
set first. Goals should give us direction and motivation, not 
disappointment. I understand that you probably already 
have your big giant goals set for 2023 because you are smart 
business owners; however, I’d encourage everyone to set 
little tiny micro-goals as well. What’s a micro-goal? A small 
achievement with a small time limit, usually within a day or 
shorter. An example of a micro-goal may be drinking half a 
gallon of water each day. To make five lead generation calls 
within an hour. I’m going to let you in on another secret; 
it’s not the big huge outrageous scary goals that are moving 
you forward. It’s the everyday, little tiny good decisions that 
stack up to big results.

I’m going to go ahead a set five micro-goals for each work-
day and check them off as I go. How many could you set? 
The secret is in the celebration of reaching these goals on 
the daily. You are going to need a simple spreadsheet, task 
app or journal, but if you are not doing this already … you 
are missing out! So get your micro-goals lined up, and let us 
know how you are doing! We love to feature your little daily 
accomplishments and your huge annual accomplishments as 
well, like being a REAL PRODUCER!
 
Much love,

Kelly
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Active Advocacy. Positive Results.
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Your clients count on your expertise and experience to 
help them get to the closing table and into the next chapter 
of their lives through real estate. In the process, you are a 
powerful advocate for their dreams.

The same holds true for the Oklahoma Association of 
REALTORS® (OAR) — the organization that achieves pos-
itive results for the industry through its active advocacy.

OAR CEO Jessica Hickok and COO Will Gattenby shared 
their thoughts on the industry and the role they feel hon-
ored to fulfill each day.

“In our role here, we love seeing others succeed. If others 
are succeeding, they are happy with the support they get. 
When REALTORS® are happy, they can get out there and 
succeed,” Jessica says. “No two days are the same with 

& 
WITH 

OKLAHOMA 

ASSOCIATION 

OF REALTORS®

J E S S I C A Hickok
GattenbyW I L L

new challenges, trends and some-
thing to really dive into … to say 
how can we strengthen the indus-
try in our state.”

As Will says, “There are always 
new challenges, whether it’s activ-
ity at the state capital capitol or 
in another segment. Jessica also 
does a great job of challenging our 
team and looking to the future for 
the issues that we can start solving 
today. I’m excited about the new 
projects we’re taking on.”

A Legacy of Results
The Oklahoma Association of 
REALTORS® has a long legacy of 

results — dating back to when 
it was chartered in 1921. 

Jessica joined the association 
in 2016, and she hired Will 
in 2019. The association is 
governed by a large 87-mem-
ber board of directors, rep-
resenting more than 14,000 
members statewide.

As Will points out, “At that 
this size, we are the largest 
trade association in Oklahoma, 
which helps us with our pres-
ence at the state capitol.”

Today, the association has 
a full-time staff of 14 team 

members focusing on professionalism and 
government affairs.

“There is a lot of overlap between those two 
areas, so we have a very close-knit staff. We 
make sure that REALTORS® abide by the 
code of ethics and use their collective voice 
to protect property rights at the local, state, 
and national levels.”

Resource for Results
As an organization that is continually on 
the front lines of policy and advocacy, OAR 
fulfills a vital role for those who work in 
the industry.

“The biggest thing for our members is that 
the OAR is here as a resource for you, 
whether it’s as a resource for what you 
need to know for your business or trends 
in the business,” Jessica says. “Our team 
is there to support you. Even if you don’t 
need something, you can reach out to us and 
know that we are advocating on your behalf 
at the state capitol and furthering profes-
sional development efforts.”

As Will points out, the ability to practice 
real estate is in a really good spot today.

“When our members go to national confer-
ences and see regulations in other states, 
they see that Oklahoma is a fantastic place 
to work and own a home,” Will says. “We 
want to continue to make things better. We 
are all committed to making that happen. 
That’s why we get involved with efforts 
such as first-time home buyers’ savings 
accounts, which support buyers as they 
open an account toward a down payment on 
a home, as well as continuing our fight. We 
want to protect property rights.”

Family is at the heart of life for Jessica  
and Will.

“The work we do with passion and grit 
is supported by our respective families,” 
Jessica says. “My husband and I have been 
married 24 years. And we have grown kids 
who support what we do, as well.”
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REALTOR® SAFETY TRAINING COURSES

Topics Include:
Safety Checks  |  Prevailing Mindset 
Identifying a Threat & What You Can Do
The Art of Situational Awareness
Knowing the Laws of "Reasonable
Force vs. Deadly Force" 
How to Take Up a Defensive
Position and Use the Tools the
Agent has Available to Them
Interacting with Law Enforcement
after an Emergency Event

REGISTER TODAY at: PracticalPreparedness.us
EMAIL US: thepracticalpreparedness@gmail.com

INSTRUCTORS:
Timothy Brashier
FOUNDER & OWNER
Certified Firearms and 
Preparedness Instructor
for over a decade

Andres Carrillo
USMC SERGE ANT
8 years active duty and
2 years active reserve
Certified Chief Instructor

Jerry Bryant
SHIH AN & M ASTER
INSTRUCTOR
Holds rank of 8th degree
in Okinawan Kempo

“I have a very supportive wife with 
four young kids at home. The com-
munities we live in know how much 
working with the REALTOR® asso-
ciation means to us,” Will explains. 
“The leaders in our association care 
about us personally, and it is really 
meaningful when they ask about my 
kids growing up. There is a great 
culture and relationship here. I really 
appreciate that every day.”

New Headquarters Coming
One of the exciting association proj-
ects ahead is the opening of the new 
OAR headquarters, set for April 2024. 

“We are set to open in April 2024. It 
will be in the same location where we 
currently are in. So we will be relo-
cating during construction,” Jessica 
points out. “We can bring powerhouse 
activities to our headquarters, includ-
ing our board meetings and also be 
able to enhance our GRI and continu-
ing education classes.”

As always, feel free to look for 
opportunities to become involved at 
your local, state or national levels to 
contribute to the goals and needs of 
the industry and to preserve ongoing 
property rights.

Contact Oklahoma Association of 

REALTORS® Today!

Office Phone: 405-848-9944

Jessica Email: JMH@OKRealtors.com

www.OKRealtors.com

In our role here, we 
love seeing others 
succeed. If others 

are succeeding, they 
are happy with the 
support they get. 
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Partner with one or multiple Real Producers magazines to reach this coveted
Top Producer audience. Visit realproducersmag.com/locations.
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Your business can reach those agents too.

RP reaches the top 300-500 real 
estate agents in 100+ major markets 

across the country (like this one).
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BRADSHAW

TRANSFORMING  
THE PICTURE

Michelle
C O L D W E L L  B A N K E R  S E L E C T

featured agent
Photos by Peak RES

Story by Dave Danielson

In many ways, each real estate 
transaction you get involved with 
represents a before-and-after pic-
ture of each client’s dreams.

That’s a part of what Michelle 
Bradshaw does that is very fulfilling.

As a REALTOR® with Coldwell 
Banker Select, Michelle is driven by 
having the opportunity to transform 
the picture of her clients’ lives.

“I love working with first-time 
homebuyers. In addition, I sell 

a lot of luxury real estate. Plus, 
I like to dabble in remodeling,” 
Michelle explains. 

“As part of what I do, I love the 
before-and-after transformations. 
I love real estate because you can 
take a whole house and change it 
for the better.”

WORLD OF EXPERIENCE

Michelle earned her real estate 
license in 1999. Before that, 
Michelle gained a world of experi-
ences in her life.

She grew up in Southern California 
as one of four siblings in her family. 
As she came of age and turned 19, 
she moved to Oregon, where she 
became a ski instructor. In fact, she 
was one of five women at the time 
who they brought on.

“Doing that was one of the best 
decisions I made in my life because 
I met my husband, Mark, there. I 
taught him how to ski,” Michelle 
says with a smile. “I met him 
through my cousin. Mark was a 
local news anchor there.”

MOVING FORWARD

In time, Mark and Michelle mar-
ried and started a series of moves 
as Mark’s broadcasting career 
continued to flourish … taking 
them to Texas, Virginia Beach, Las 
Vegas and then Tulsa, where Mark 
currently serves as an anchor for 
ABC Channel 8.

When Michelle and Mark moved 
to Tulsa, Michelle began her real 
estate career once their children 
got older and were all in school.

BUILDING WITH HER BEST

Michelle spared little time in estab-
lishing herself in the business. She 
has continued steadily building busi-
ness through time. 

Today, she specializes in higher-end 
luxury, and she has always been a Top 
Producer in her office.

Michelle’s drive in what she does is 
fueled by the opportunity to serve 
her clients and their children through 
time. In turn, she has built a strong 
reputation for consistency and results 
on behalf of her customers.

FAMILY FOUNDATION

Away from work, Michelle cherishes 
time with her family, including Mark 
and their children — their son, David 
(who has twin daughters and a son); 
their son, Jake Bradshaw (who has 
a 2-year-old daughter and another 

I  L O V E  R E A L 

E S T A T E 

B E C A U S E 

Y O U  C A N 

T A K E  A 

W H O L E 

H O U S E  A N D 

C H A N G E  I T 

F O R  T H E 

B E T T E R .



22 • January 2023 Tulsa Real Producers • 23@realproducers realproducersmag.com

SERVE YOUR
COMMUNITY
WITH A SMARTER
STARTUP.

See how owning a Farmers agency can
help you achieve your dreams.

DEVELOP YOUR BUSINESS WHILE
YOU HELP YOUR COMMUNITY

As a Farmers® agency owner, you can enjoy the financial and personal opportunities that
come with ownership. And one of the great rewards of owning your own Farmers Insurance®
agency is having the potential to do something meaningful for your family, your friends and
the world around you.
Every community could use a dedicated insurance provider.
Maybe that person should be you. Call me today.

Be a Farmers Agency Owner

ROBERT IRWIN
DISTRICT MANAGER

4739 E. 91ST. STREET
STE. 100
TULSA, OK 74137

rirwin@farmersagent.com
918.232.7444 CELL

A CAREER WITH NO LIMITS

child on the way), who is a successful 
real estate agent himself; and their 
youngest son, Tommy, who moved 
back from Colorado.

As her business continues growing, 
Michelle is quick to share her appre-
ciation for those around her who 
support her growth, including Sam 
Rader and Bryan Sheppard.

In her free time, Michelle looks 
forward to spending time with her 
grandchildren. Skiing also remains a 
central part of the family’s recreation. 
In addition, they look forward to 
camping and going to the mountains 
together. In the summer, cycling is a 
big favorite for them, as well.

When it comes to giving back, 
Michelle and Mark have been involved 
with Big Brothers and Big Sisters over 
the past 20 years. 

LEADING BY EXAMPLE

As she reflects on her growing success, Michelle 
offers helpful tips to others who are looking to 
take their own steps forward in the business.

“It’s very important to maintain an emphasis on 
education in real estate … and being relevant in how 
the market can change on a dime,” Michelle says. 

“I’ve been in this business and have been through 
two pretty hard recessions. I turn to the Tom 
Ferry of the worlds to motivate me and keep me 
moving all the time.”

The future is very bright for Michelle. In addition 
to her day-to-day passion for helping her clients, 
she is also starting work on a new television 
series — American Dream TV — that she appears 
in. She and Mark will both appear on the show 
that will showcase Tulsa.
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HEINS

Written by Zach Cohen

Photos by Nested Tours

sponsor 
spotlight

THE HEALTHCARE 

HEINSMAN TEAM

“The motto Helping Other 
People Every Day is not just a 
line; it’s a lifestyle.”
 
Wayne Heins’ first career was 
in the oil and gas industry. He 
spent most of his days traveling 
the country to operate cranes 
and heavy equipment, working at 
extended heights, handling radi-
ation tools, and working with 
explosives. However, Wayne 
began to rethink his career path 
when his son was born. 
 
Maverick was born premature, 
and the early part of his life was 
fraught with struggle. He went 
from his mother’s arms to the 
ICU, where he recovered and 
gained strength. This trying 
time in Wayne and his family’s 
life was exacerbated by a health 
insurance challenge.
 
“The first baptism of insurance 
struggles came when his ICU 
expenses were completely 

partnered with a company and rebranded it as The 
Healthcare Heinsman Team.
 
The Healthcare Heinsman Team
Wayne and his team are health care advisors with 
a focus on education. They are built to guide their 
clients through the complexities of the health 
insurance world. As independent contractors, they 
offer products to meet any need.
 
“We can offer you private plans that aren’t sourced 
purely through the ACA marketplace. This allows 
us to tailor plans to your needs more, but more than 
that, it allows us to find a way to cut costs without 
being based purely on income. Nobody should be 
punished for being successful,” Wayne says.
 
Wayne’s team members come from all walks of life. 
Their prior experience ranges from oil and gas to 
trucking to nursing to landscaping, but none come 
from sales backgrounds. Wayne’s team members 
live locally and seek to serve their communities. 
They are all about people over profits.
 
“I honestly didn’t seek this out. Like many of my 
team, I was unhappy in my career path and looking 
for a fresh start … We all took a chance on some-
thing in hopes of finding happiness in helping 
others. Now we live by the mission of H.O.P.E.: 
Helping Other People Every Day. We have all stuck 
it out and found both success and happiness in 
being able to positively impact others’ lives.”
 

out-of-network, and at that time, I 
had no clue what that even meant,” 
Wayne recalls. “We fought with 
the hospital, our insurance, our 
employers at the time who pro-
vided the coverage, and our direct 
doctors. We paid absurd bills and 
faced the fact that we needed to 
better understand what the cov-
erage meant, especially when we 
paid so much for it.”
 
That experience sparked Wayne’s 
interest in the health insurance 
industry. He believed there must 
be a better way; there must be a 
way to help customers understand 
their coverage better and get cov-
erage better suited to actual needs. 
 
Two years later, Wayne and his 
wife, Maggie, welcomed their 
second child, McKinley, to the 
world. This catalyzed Wayne’s 
exit from oil and gas and his entry 
into health insurance. In 2020, he 

We all took a chance on something in hopes 

of finding happiness in helping others. Now 

we live by the mission of H.O.P.E.
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“We want to be a 
positive impact 
in our clients’ 
lives, in our 
communities, and 
leave everything 
better than we 
found it.”

Leading with Heart
Outside work, Wayne is a family man 
with a big heart. His kids, Maverick 
and McKinley, are now 4 and 2.
 
“I have an amazing wife, Maggie, who 
has supported me through everything 
that I have ever asked her to follow 
me on … She is blind to the risks that I 
take, deaf to the naysayers, mute when 
it comes to criticism, but brave and 
wise in her existence. She is every-
thing that I could have asked for but a 
bit more resilient,” Wayne beams. “I 
have a 4-year-old son who is the wild 
spirit and lover of all questions that I 
was as a kid. He is a charmer, the class 
clown at daycare, and a bit of a dare-
devil, so my work is cut out for me to 
keep him from truly living up to his 
name. I also have a 2-year-old daugh-
ter, who is a bit more sassy version of 
her mother. She already believes that 
she is the boss of the house, always 
filling the room with giggles, and her 
love can be bought with a good snack.”
 
Wayne also enjoys sports and cook-
ing. His favorite way to spend time 
is to have a cookout with friends and 
family, a good conversation, a decent 
cocktail, and a sporting event to watch. 

However, he often settles 
for something more obtain-
able (and equally enjoyable): 
hanging out with his kids as 
they watch cartoons on the 
big screen.
 
With his family and in his 
business, Wayne leads with 
compassion and heart. He cares 
deeply about others and about 
offering solutions to the prob-
lems they face.
 
“I am a compassion-based 
person, as I fought hard 
through my whole life (like 
so many others) to just sur-
vive. If I can offer someone 
else a head start, a quick tip, 
or some words of encour-
agement, then I feel like I’ve 
accomplished my goal. It’s 
not about a transaction but 
rather a relationship.”
 
“[I want to be remembered 
for] improving others’ lives, 
whether it is [through] friendship, encouragement, support, or just being the only 
person to be honest with them.”

For more information, please visit www.healthcareheinsman.com.
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T H E  H E A R T  O F  S E R V I C E
Photos by VAST Media   •   Story by Zach Cohen

“We served our country. Now, we serve our community.”

The military has always been a big 
part of Carol Smith’s life. Her father 
was in the Air Force, and she spent 
much of her youth in Japan, where 
her dad completed three tours. After 
graduating from high school overseas, 

Carol returned to the U.S. and mar-
ried her husband, Dennis, a Navy 
sailor. She later spent 22 years as a 
Navy nurse.

Although she’s no longer in the Navy, 
the values and skills Carol learned 
during her time in the military con-
tinue to drive her. As a real estate 
agent, she is keenly focused on ser-
vice, integrity, and commitment.

&
cover story

RE/MAX Results

CAROL    DENNIS
SMITH

So it’s all about 
service to others. 

That’s what nurses 
do, and that’s what 
REALTORS® do. I 

just love to serve my 
community.
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Coming to Oklahoma

Carol got her first taste of the real 
estate business in the early ‘80s 
while working for a title company in 
California. After three years, her hus-
band was transferred to Hawaii, so, as 
she had done so many times as a kid, 
Carol picked up her life to begin anew.

Carol would eventually join the 
Navy herself, and all told, she spent 
22 years as a military nurse. After 
her retirement in 2014, the couple 
relocated to Oklahoma, where their 
family lived. 

“Our family is here, and we would 
come every summer to visit. We 
finally fulfilled our promise to our 
parents and made the move to 
Oklahoma,” Carol reflects.

Real Estate Calls

Since her stint in real estate decades 
ago, Carol had desired a return to the 
business. She continued working as a 
nurse through 2017, when she decided 
to get her real estate license.

“I’ve always wanted to do this,” Carol 
smiles. “Now I get that opportunity.”

Over the past six years, Carol has 
built a real estate business rooted 
in service. Her husband, Dennis, 
joined her in real estate in 2018, 
forming Blue Ribbon Home Team. 
Dennis focuses on inspections and 
the operational side of the business, 
while Carol drives sales activities and 
customer relations.

“My tag line recently changed to, ‘We 
served our country. Now, we serve 
our community.’ So it’s all about 
service to others. That’s what nurses 
do, and that’s what REALTORS® do. I 
just love to serve my community.”

Carol has steadily increased her 
production year after year, with her 
career taking off after joining RE/MAX 
Results in 2019. She had her best year 
to date in 2021, when she closed 60 
transactions for over $14 million. She 
followed that up with 37 transactions 
for over $8.5 million in 2022. 

“Real estate is a little like a puzzle — 
finding out what someone’s wish list 
is and then finding the right house. I 
love that challenge,” Carol says.

Dealing from Experience

Carol has moved over twenty times 
since she was a little girl, so she 
understands the challenges of buying 
and selling homes. Both she and 
Dennis had parents in the military, 
and both served for over 20 years. 

“We have moved a lot,” Carol says. “So 
we can empathize with how stressful 
that is, especially moving with children. 
We understand the buying and building 
process. We’ve only purchased one 
resale house, so we understand the 
challenges of building, and we under-
stand the challenges of selling houses. 
So we can bring a lot of empathy, sug-
gestions, and ideas to the table.”

Carol’s goal as a REALTOR® is to 
make the moving process as stress-
free as possible. She’ll do whatever it 
takes to create ease in what can often 
be a stressful time.

Real estate is a 
little like a puzzle 

— finding out what 
someone’s wish list 
is and then finding 

the right house. I love 
that challenge.

“Dennis and I have dedicated our 
lives to serving others. Learning 
teamwork, attention to detail, per-
sistence, and an unrelenting drive 
to do the right thing in the Navy, we 
carry those same traits into our real 
estate business.”

Learning to Relax

Carol has put tremendous effort 
into growing her business over the 
last six years. Now, she’s focused on 
another task — slowing down.

“I’m learning how to relax,” she says 
proudly. “What I’m learning is how 
to turn it off and enjoy quiet time. 
Relaxing is hard. It’s important to 
learn how to recharge your battery. 
As a Navy nurse, you have a mission. 
I had a staff of 300 and multiple 
clinics to run. It was go-go-go all the 
time. Nursing is that way, and real 
estate can be that way. But now, I 
can work as much or little as I want, 
and I love that. It’s just about learn-
ing how to do it.”

Carol and Dennis enjoy working 
with their hands in their free time; 
Carol is a potter, and Dennis is a 
woodworker. But most of their time 
outside work is spent with their 
family. They have a blended family 
of five children — Christina (47), 
Calen (44), Aaron (39), Courtney 
(26), and Kathryn (23) — who live 
throughout the country.

As Carol looks ahead, she has an 
eye on her eventual retirement. But 
for now, she’s focused on serving 
her community through real estate, 
being there for her family, and find-
ing a little extra time for herself.

“I’m almost 61. I’m starting to think 
about retirement. At what point do I 
want to do that, and how am I going 
to do that? But I am really enjoying 
what I’m doing right now. I just want 
to keep going and help as many fami-
lies as we can.”

Carol 

has recently 

been recognized 

with the RE/MAX 

HALL OF FAME award 

for excellent 

achievement
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O K L A H O M A ' S  P R E M I E R  
R E A L  E S T A T E  P H O T O G R A P H Y  T E A M

Marketing service that helps sell your listings in half the time of the market average.

Pro Video Walkthrough
Video Walkthrough
Virtual Staging
Interactive Floor Plans

N E S T E D T O U R S . C O M    |    ( 4 0 5)  8 8 7 - 4 10 8    |    I N F O @ N E S T E D T O U R S . C O M

Photo Tours
Same Day Turnaround
Aerial Tours
Matterport 3D Spaces

$25 OFF
USE CODE TULSAREALPRO TO REDEEM
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Annual recap

FALL BALL
AWARDS GALA AT THE MAYO HOTEL
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to our event sponsors and all who participated in this year’s Fall Ball 

Awards Gala at The Mayo Hotel!

T H A N K  YO U
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Murphy Bed Studios has a new
look and models to show off!

The featured London Collection is
our fanciest best seller. Use the space,
AND the bed in more ways than one!

918-836-5833 | 15110 E Pine St. | Tulsa, OK 74116
murphybedstudios.com  |  murphybedstudios@gmail.com

C U S T O M  S L E E P  A N D  S T O R A G E  S Y S T E M S
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CALENDAR
OF EVENTS

TUESDAY, FEB. 21

4 P.M. - 6 P.M.

2023 LAUNCH PARTY

Join us for our 2023 launch party! Get together for 
some networking, food, drinks and fun!

TUESDAY, MARCH 28

9 A.M. - 1 P.M.

SPRING EDUCATION EVENT

Join us for an amazing morning of inspiration 
and also attend a safety course presented by 

practical preparedness.

local events
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ATTENT ION REALTORS!
SPEC IAL IZ ING IN :
*MAKE-READYS
*MOVE-OUTS
*MOVE- INS
*DEEP  CLEANING

CALL  TODAY FOR A  FREE  QUOTE!

Bright Impact
CLEANING

Bright Impact
CLEANING

BONDED & INSURED

Brightening
Homes

&
I M P A C T I N G

L I V E S

Jamie Garcia
9 1 8 - 9 5 4 - 0 7 7 7

B R I G H T I M P A C T C L E A N I N G . C O M

A T T E N T I O N  R E A LT O R S !
S P E C I A L I Z I N G  I N :
* M A K E - R E A D Y S
* M O V E - O U T S
* M O V E - I N S
* D E E P  C L E A N I N G

C A L L  T O D AY  F O R  A  F R E E  Q U O T E !




